Sample Formats for Social Media Analysis

It is recommended that you establish five or more criteria for your evaluation. The number 
[bookmark: _GoBack]of criteria will depend on your brands and product category. There are no correct or incorrect criteria. The criteria used are the ones YOU believe are the most important for your analysis.

Here are some examples. You do not have to use all of them, or any of them. Just make a decision and then begin to compare the different social media platforms on diverse criteria. 
Again, there will be situations where a brand does not use the listed platforms, or uses another platform that is not in the evaluation matrix. YOU decide which ones to include in your report.
The best way is to provide a written description and then summarize in an easy-to-read chart. 


Possible Evaluation Criteria for Social Media

	Website Criteria
	LG
	Nokia
	Motorola

	Visual Appearance
	
	
	

	Positioning of Images
	
	
	

	Ease of Navigation
	
	
	

	Style of Communication
	
	
	

	Brand Message Delivery
	
	
	

	Desire to Return
	
	
	

	Helpful External Links
	
	
	

	Value of Information
	
	
	

	Measurement Metrics
	
	
	

	Connects to Social Media
	
	
	




Social Media Platform Evaluation Matrix

	Social Media
	Brand One
	Brand Two
	Brand Three

	Facebook
	
	
	

	Twitter
	
	
	

	Instagram
	
	
	

	Pinterest
	
	
	

	YouTube
	
	
	

	Others……
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